
 
 

THE PLAYERS’ TRIBUNE AND AMERICAN FAMILY INSURANCE  

ANNOUNCE RENEWED PARTNERSHIP AND NEW PROGRAMMING FOR 2018 

 
Year-long program to include new docuseries, Take Action, 

which showcases star athletes helping communities in need    

 

NEW YORK — May 23, 2018 — The Players’ Tribune (TPT) and American Family Insurance announced 

today a new year-long partnership and video series, Take Action, which will highlight athletes supporting 

local communities in need, as well as advocating for causes they are passionate about. As an extension 

of TPT’s ongoing partnership with American Family Insurance, Take Action will explore issues of 

community, equality and education, while also harnessing the athlete’s voice to help take meaningful 

action in these areas.   

 

The multi episode docu series premieres today on TPT with a video from J.J. Watt that examines the 

importance of after-school opportunities for children. Episodes will run throughout the year and will 

feature some of the most recognizable faces in sports, including Watt (NFL/Houston Texans), Sue Bird 

(WNBA/Seattle Storm), Kyle Kuzma (NBA/Los Angeles Lakers) and Devean George (NBA/Retired). 

Videos will be supported on all TPT channels and athlete social channels, as well as on a dedicated 

landing page on The Players’ Tribune. 

            

Leveraging its athlete community, TPT will also produce ancillary video content that aligns with Take 

Action, and that American Family Insurance agents can share with their existing and prospective 

customers. Additionally, Take Action will coincide with the company’s ongoing One Saturday to Dream 

Fearlessly initiative, which will bring athlete contributors directly to community events in the fall.     

              

American Family Insurance was an early mover in the social-responsibility space, and in 2016 became 

TPT’s first corporate partner. Take Action is the latest series produced by the two companies, following 

successful and award-winning programs Stand Up, #Verified, Scouting Myself and First Step. TPT has 

organically integrated more than 70 athletes into American Family Insurance-branded content over the 

last two years. 

 

“Athletes are among the most passionate people on the planet when it comes to helping out communities 

in need,” says David Roter, Head of Global Partnerships at TPT. “Throughout our partnership with 

American Family Insurance, we’ve enabled athletes to explore issues important to them, and even take 

the first step toward doing something meaningful to address them. Now we are taking it one step further, 

by giving athletes a platform to take action to address issues by participating in American Family 

Insurance’s pre-existing philanthropic efforts. American Family Insurance has been a true partner — they 

recognized early on the importance of social responsibility and giving back, and we hope that together we 

can inspire community participation that will lead to real solutions.”  

  

“American Family Insurance has been a proud early partner of TPT and its platform, and holds a strong 

belief in the vision of the company and its ability to inspire its viewers,” says Dwayne Maddox, advertising 

director at American Family Insurance. “This year’s partnership furthers our commitment to TPT and the 

http://www.theplayerstribune.com/
https://www.theplayerstribune.com/en-us/collections/stand-up
https://www.theplayerstribune.com/en-us/collections/verified
https://www.theplayerstribune.com/en-us/collections/scouting-myself
https://www.theplayerstribune.com/en-us/collections/afi-first-step


power to inspire others through compelling and impactful storytelling. American Family Insurance will 

continue to take active steps through partnerships like this to inspire, protect, and restore dreams.” 

 

ABOUT THE PLAYERS' TRIBUNE 

The Players’ Tribune (TPT) is a first-of-its-kind content platform that was developed by athletes for 

athletes to connect them with fans through the power of storytelling. By giving athletes the tools to create 

truly personal content and tell their stories, The Players’ Tribune is reimagining the world of sports and 

culture through the player’s point of view. More than 1,800 athletes have contributed to the platform 

through impactful and powerful long and short form stories, video series and audio. Founded by Derek 

Jeter in 2014, TPT provides unique insight into the daily sports conversation and brings fans closer than 

ever to the games they love. For more information visit www.theplayerstribune.com, or interact with the 

team on Instagram, Facebook and Twitter. 

 

ABOUT AMERICAN FAMILY INSURANCE 

Madison, Wis. - based American Family Insurance is the nation's 13th-largest property/casualty insurance 

group and ranks No. 315 on the Fortune 500 list. The company sells American Family-brand products, 

including auto, homeowners, life, business and farm/ranch insurance, through its exclusive agents in 19 

states. American Family affiliates (The General, Homesite and AssureStart) also provide options for 

consumers who want to manage their insurance matters directly over the Internet or by phone. Web 

www.amfam.com; Facebook www.facebook.com/amfam; Twitter www.twitter.com/amfam; Google+ 

plus.google.com/+amfam/. 
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